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This is the set topic for Section A of the GCSE examination paper.

For this section you will:

• be shown an extract from a television crime drama three times.

• answer questions related to this extract. These questions may relate to technical 
codes, audio codes, setting, iconography, characters or any other generic 
conventions.

• answer broader questions related to the topic. You will be expected to use examples 
from the television crime dramas you have studied in class and to demonstrate your 
understanding of the set topic.

Television crime drama
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What is television crime drama?

Television crime drama is a sub-genre of the television drama genre and usually focuses 
on the committing and solving of a crime. Television crime dramas are the fictional 
recreation of real-life stories. The best television crime dramas engage the audience 
because we believe in the characters and the worlds they create, even if those worlds 
and characters are seemingly unbelievable. The defining features of the genre are 
CHARACTERS, SETTING and NARRATIVE.

Introductory activities: genres, sub-genres and hybrid genres

• Make a list of all the television crime dramas you can think of – past and present.

• Now try and divide these programmes into those that share the same conventions and 
those that are different from the others. Give your separate lists a sub-genre title, for 
example Private Detective, Forensic. 

• Are there any dramas that may be termed hybrid genres? How may hybrid genres 
attract a different audience?

• Some of your examples may be defined by their frequency – they may be ‘one-off’ 
dramas.

GENRE – the type of media text, for example, television crime drama. 

CONVENTIONS – The genre of a text is recognisable to an audience by 
having a set of shared characteristics or conventions (sometimes called a 
‘repertoire of elements’). These include characters, iconography, narrative, 
technical and audio codes and representations.

SUB-GENRE – within the overall genre of television crime drama there will be 
groups of programmes that share similar conventions, for example detective-led 
dramas. These are sub-genres.

HYBRID GENRE – some programmes share the conventions of more than one 
genre. Jonathan Creek is a crime drama with elements of the paranormal. It is 
an example of a hybrid genre.
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ANALYSING THE SCHEDULING GUIDES

Each television channel employs schedulers and planners to design which programme 
appears where in the daily schedule. Television scheduling strategies are employed to 
give programmes the best possible chance of attracting and retaining an audience. They 
are used to deliver programmes to audiences at times when they are most likely to want 
to watch them. In the case of commercial television, they aim to deliver audiences to 
advertisers where their advertising is most likely to be effective. Schedules used to be a 
very important factor for audiences in planning their viewing. However, viewing habits are 
changing and audiences now access programmes in different ways and at different times.

Consider the impact of new technologies like BBC iPlayer on the schedules.

What effect will ‘watch again’ facilities have upon advertising for commercial 
television channels like ITV?

Television schedulers use a range of techniques to try to ensure that the audience stays 
with that channel and its programmes.

Look at a copy of one week’s television schedule and answer the following 
questions:

• Which television crime dramas are shown in prime time?

• Which television crime dramas are post-watershed? Why do you think this is 
the case?

• Which are the popular sub-genres?

• Can you find an example of a hybrid genre?

• Can you find examples of the following scheduling techniques used for 
television crime drama: 

• zoning
• stripping
• two-parters
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Look at the promotional description for a television drama designed to 
attract an audience to the programme, like this one for Broadchurch. 

What can you tell about the programme from the description and images used? 
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PRIME TIME – this is the time when most people watch television and when 
the most popular programmes are scheduled. It is usually thought to be between 
about 7p.m.–9.30p.m. although the main family viewing time is 7p.m.–8p.m.

THE WATERSHED – this is after 9p.m. The suggestion is that the programmes 
scheduled after this time will not be suitable for younger children. Individual 
channels have the responsibility for deciding which programmes appear before 
or after the watershed.

ZONING – this is where part of the daily schedule is devoted to a particular 
genre. For example, Channel 5 zones American crime dramas like CSI Miami. 
The hope is that fans of the genre will stay with the channel to watch all the 
programmes in the ‘zone’.

STRIPPING – this is where a particular programme is scheduled at the same 
time every day. Good examples of this are soap operas like EastEnders and 
Coronation Street whose scheduling time rarely changes. Loyal viewers of 
these soaps like the regularity of the scheduling and are more likely to watch the 
programme when it is scheduled rather than catch up later.

TWO-PARTERS – this is where a television drama is scheduled over two nights, 
usually Sunday and Monday. This is to encourage the audience to watch that 
channel for both nights.
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THE IMPORTANCE OF THE RATINGS

Television channels are constantly in competition with each other for their audiences. 
The ratings regularly report which programmes have attracted the highest number of 
viewers. For the commercial channels, the ratings will help to attract advertisers to place 
adverts in the breaks in these programmes. For the BBC channels, the figures help to 
justify the licence fee, particularly at the moment when it is under a lot of criticism. For 
the programme producers the ratings are equally important – good figures will guarantee 
another series; poor figures may result in the programme disappearing from our 
screens. In 2010 ITV decided to axe both The Bill and Heartbeat as the ratings for these 
programmes had fallen and they had to make cut-backs. Some programmes run as pilot 
programmes to assess the interest of an audience before a full series is made.

Go to www.barb.co.uk, the official ratings website. Barb collates all the 
viewing figures for all the channels. From the information, answer the 
following questions:

• Which are the most popular television crime dramas on the main terrestrial 
channels? Why do you think this is? 

• What are the most popular sub-genres? Why do you think this is?

• Do the viewing figures differ from channel to channel? Which are the most 
popular channels?
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HOW ARE NEW TELEVISION CRIME DRAMAS PROMOTED?

It is important when a new television drama is launched that the audience is aware of it. 
All channels are in competition and their aim is to ensure that the audience views their 
programme. Audiences can be targeted in several different ways:

• Through the scheduling guides – some may include features introducing a new 
series, the return of a programme or stars, like the one below.

• Through articles and reviews in newspapers and magazines.

• Through interviews with the ‘stars’ of the programmes in the press and on talk 
shows and radio programmes. 

• Through adverts on billboards and in magazines.

• Through trailers on television. Trailers for a new drama series generally begin 
to appear on the screens two to three weeks before the programme is shown. 
Their function is to draw the audience’s attention to the programme and to raise 
expectations. If the programme has a cast of recognisable ‘stars’, then the trailer 
will focus on them. If not, the focus may be on the narrative. The trailer will contain 
enigmas to make the audience want to watch the programme to find out what 
happens. Voice-overs give the audience an outline of the narrative and music often 
adds to the overall effect. Even a long-running series like New Tricks will trail its 
storylines in order to attract viewers and to improve the ratings figures. 
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ENIGMA – this is where the amount of information given to the audience is 
controlled in order to capture interest and to raise questions about the narrative, 
e.g. the shadow on the wall listening to the conversation.

FLAGSHIP PROGRAMME – this is a programme that is important for the 
channel. This may be because it brings in high ratings, commands a powerful 
place in the schedule or is long-running and therefore has a loyal audience.

Look at the trailer for ITV’s Scott & Bailey: How does it attract audiences to 
watch the programme?

Sometimes television channels will produce trailers focusing just on a specific genre, 
for example, crime drama, to showcase their range of programmes. This is often 
done at certain times of the year – for example at Christmas and in the autumn, or 
when the channel wants to celebrate its flagship programmes.
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Produce a storyboard for a trailer for one of the terrestrial channels to 
promote either a crime drama series or one specific programme.

Use a scheduling guide to help you to look at the range of programmes produced by 
the channel in this genre or research a particular programme. Think about the key 
presentational devices used in trailers:

• edited highlights of action and drama

• close-ups of recognisable characters and stars

• appropriate music which the audience will come to associate with that 
particular programme

• a voice-over for continuity and to take the audience through the different clips. 
If the trailer is for a range of programmes, the voice-over will also promote 
the channel and the quality of the programmes on offer. If the trailer is for 
one programme the voice-over will create drama and tension and give any 
additional information

• graphics sequences to reinforce the channel or programme branding.
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CREDIT AND OPENING SEQUENCES

The title and opening sequence of a television crime drama are important. They establish 
the sub-genre of the programme and raise the audience’s expectations of what they will 
see. This is very important for new dramas. Equally, more established dramas will signal 
the start of the programme with a recognisable signature tune and a series of graphics or 
images that audiences will associate with the programme. 
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Storyboard a new opening sequence for a television crime drama that you 
know well. 

Use your answers to the questions above to help you to decide what to include. 
Remember your aim is to attract and maintain your target audience.

Watch a selection of title and opening sequences of television dramas. 
Answer the following questions:

• What information about the programme does the sequence give the 
audience?

• How do the graphics signify information about the programme that will 
follow?

• How have music and audio codes been used to reflect the pace and the 
style of the programme that will follow?

• Which characters are introduced? What expectations will the audience 
have of them from this sequence?

• How have the narrative or specific plot situations been introduced?

• What clues are given about the sub-genre?

• What other codes and conventions of the genre/sub-genre/hybrid genre 
have been used in the sequence?
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NARRATIVE

All media texts tell stories, both fact and fiction. These are called NARRATIVES. All media 
texts unfold their information using some kind of structure or sequence. The producers of 
media texts use a variety of techniques to convey the narrative. 

Narrative structures

In television crime drama, as with other media texts, there are two types of narrative 
structures, linear and non-linear (or circular). With linear narrative, the audience is 
introduced to the hero/heroine and the world in which he/she lives. Then that world is 
disrupted. Linear narrative was an idea considered by the theorist Todorov; he decided that 
the narrative progressed through certain chronological stages:

In diagram form, it would look like this:

During the narrative, the characters undergo a transformation as a result of what happens 
and the equilibrium at the end may be very different from how it was at the beginning. 
Sometimes the ending produces a closed narrative, but in other examples the main 
strands are left unresolved resulting in an open narrative.

Using the formula above, plot the structure of a narrative from a 
television crime drama which you have seen recently.  This can be the 
whole narrative or a sub-plot in an episode.

Non-linear narrative or circular narrative manipulates time and space and 
is more challenging for an audience as the narrative moves backwards and 
forwards. The narrative shapes a media text in terms of space and time. 
We, as an audience, are shown action using slow-motion shots to give us a 
better understanding of what is happening. In crime dramas there may also 
be flashbacks to fill in gaps in the audience’s knowledge or to explain why a 
character is behaving in a particular way. Often the drama starts with the crime 
and then moves back in time to show how and why the crime was committed.
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Split-screen narratives: this technique 
often occurs in television drama whereby the 
screen is split into three or four sections with 
different narratives going on in each small 
screen.

Three-strand narratives: this is a common 
narrative technique of regular television crime 
dramas. At the beginning of the programme 
three narratives will be introduced, e.g. 
continuing tensions between colleagues, 
the investigation of a case that started in a 
previous episode and a case that is new for 
that particular episode. As the programme 
develops the narrative strands interweave 
until the final conclusion. One of the strands 
may continue into the next episode and the 
others may finish in this episode. This will 
attract both loyal and ‘one off’ viewers.

Narrative techniques in moving image texts

Flexi-narrative: this is a more complex 
narrative structure with layers of 
interweaving narratives. This technique 
challenges the audience and keeps them 
watching. There will be twists and turns and 
surprises, and characters will become more 
complex. A good example is The Killing 
where the audience is led along various 
narrative lines. At the end of each episode, 
there is always a surprise or a narrative 
twist which challenges what the audience 
assumed. This use of a cliffhanger 
encourages them to watch the next episode.
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Narrative codes in moving image texts

Flashbacks are used to give the 
audience additional information. 
They may also involve viewers with a 
character by showing them aspects of the 
character’s past which contribute to their 
understanding of the narrative. They are 
also a means of manipulating time and 
space within the narrative, for example, 
Life on Mars.

Point-of-view shots allow the audience to 
see the action from different perspectives. 
The camera may position the audience 
as the eyes of the murderer or the victim 
or may move between the two in order to 
build tension.

Apparently impossible positions give 
the audience a view of the action from 
an unusual position, for example, in the 
air or from behind a wall. Audiences 
tend to accept this view if the narrative 
itself is believable, as this enhances 
their involvement. In crime dramas you 
may be watching the crime from above. 
This clearly increases the tension of the 
scene.

Privileged spectator position places 
viewers in a superior position within the 
narrative. The audience is shown aspects 
of the narrative that other characters 
cannot see. For example, a close-up 
showing a character taking a knife out 
of her pocket. The audience can then 
anticipate the action that follows later in 
the narrative.

Enigma codes are used in both moving 
image and print texts. In television crime 
dramas the camera may only show some 
of the narrative, leaving the audience with 
unanswered questions. This is part of the 
appeal of a crime drama, as the audience 
will enjoy solving the crime.

Action codes are shorthand for 
advancing the narrative quickly. The 
packing of a suitcase signifies a journey; 
the placing of a gun in its holster suggests 
action.

Voice-over is used to move the action on 
or to fill in missing information. 
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REPRESENTATION IN TELEVISION CRIME DRAMA

In the context of Media Studies, this means the way in which aspects of society, e.g. 
gender, age, ethnicity and national/local identity, are presented to an audience by specific 
media texts. Television crime dramas are fictional texts, but they show the audience a 
world in which they are asked to believe. This world is constructed to engage audiences to 
watch the programme.

What is meant by representation?

• What kind of world is represented by the media text? Is what it presents as reality a 
construction?

• How are stereotypes used in the text? What is their purpose?

• Who is in control of the text? Are there any ideas and values apparent in the 
representations, e.g. perceptions of regions of Britain, in particular crime dramas 
such as Vera?

• Who is the target audience of the text? Will different audiences respond to 
the representations in different ways? Will women respond differently to the 
representations contained in Scott & Bailey?

• What messages are contained within the text? What effect will the representation 
have upon the audience?

Key questions related to representation

For GCSE Media Studies you will need to study how social groups are represented in 
television crime dramas in terms of:

gender, ethnicity, cultural diversity, age and nation

You will need to use the specific examples that you have studied in class in order to 
answer the more demanding questions on the paper.
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How are representations constructed in television crime 
dramas?

• Through technical codes: camera shots, angles and editing all contribute to the 
representations in the drama. For example, a low-angle shot of a character in a 
drama can make them appear more intimidating. The camera can also position the 
audience to feel empathy for a character.

• Through editing: the final editing will mediate the representation for an audience. 

• What we see finally is not real life but an edited version of reality.

• Through audio codes.

• Through the use of iconography.
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REPRESENTATION IN TELEVISION DRAMA

Analyse these images of representation from television crime dramas

Different audience responses:

Technical codes:

Iconography:

Area of representation:
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Different audience responses:

Technical codes:

Iconography:

Area of representation:
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Different audience responses:

Technical codes:

Iconography:

Area of representation:
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You will need to consider the following with regard to audience when you are studying 
television crime drama:

AUDIENCE AND TELEVISION DRAMA

Find and analyse examples of other areas of representation in television 
crime dramas. Remember to consider how they are constructed.

• Who is the target audience? How do you know? 

• How do media texts position audiences? This may be to involve the audience or to 
elicit a response.

• How do different audiences and users respond to, use and interpret different texts?

• How do media texts target an audience and appeal to it? All media industries 
operate in a competitive market and must ensure that they market to the audience 
effectively. Audiences are targeted through:     

 • technical codes
• the language and mode of address
• the way in which the programme is constructed.
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• What affects the way in which an audience responds to a programme, e.g. age, 
culture, gender, situation, etc.?

• Audience theories: uses and gratifications. This theory suggests that audiences 
‘use different media texts for different reasons’:

• For entertainment and diversion – audiences consume some media texts 
in order to escape from everyday life. This also suggests that audiences do 
not have to experience literal reality but can become equally involved in a 
story world that is believably fantastical if it offers escapism. Audiences like to 
become involved in the solving of the crime along with the detectives.

• For information and education – some media texts are consumed by 
audiences when they want to know what is going on in the world or to find out 
information about other areas of the world. 

• For social interaction – some media texts are ‘of the moment’ and are 
discussed by the audience as they happen. This is sometimes referred to as 
‘water-cooler’ television. Audiences watch the programme so that they can then 
use the experience to talk to others. An example would be when audiences 
go on social networking sites and tweet after the last episode of a series, 
giving their opinions on what has happened. Here, the audience response 
is immediate, and to be involved it is essential to keep up to date with the 
programme. This happened after the last episode of Sherlock.

• For personal identity – this is the idea that audiences will gain pleasure 
from some media texts because they are able to compare their lives and 
circumstances with those featured in the particular text. The appeal of the 
programme may be that an audience can empathise with a particular character 
in a situation and be involved with how they handle it.
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Using 4 examples of crime dramas you have seen, complete the table 
below:

Name of 
television 

crime drama

Entertainment/ 
diversion

Information Social 
interaction

Personal 
identity



GCSE MEDIA STUDIES
TELEVISION CRIME DRAMA

24

Ask a range of different audiences which television crime dramas they watch 
and why?

AUDIENCE RESEARCH

Although crime dramas fall into different sub-genres, e.g. forensic, private detective, etc., 
they still share a repertoire of elements that places them in the crime drama genre. 

ANALYSING CRIME DRAMAS

Key conventions of crime dramas

Characters

• Eccentric or maverick protagonists who have unpredictable 
investigating techniques, e.g. Sherlock, and Jackson 
Brodie in Case Histories.

• Flawed protagonists with personal problems and past 
histories which may come back to haunt them, e.g. Luther.

• Often the main protagonist is in conflict with authority and 
feels that nobody listens to him/her, e.g. Endeavour.

• There may be a lone protagonist, a pair or a team. Sidekicks 
often have different character traits to the protagonist to 
provide interesting plot situations, e.g. Hathaway in Lewis.

• Their role may differ according to the sub-genre. They may be a private detective, a 
lawyer or a forensic officer, e.g. the characters in Silent Witness.

• Audiences become familiar with the main characters in 
crime dramas as they have been established over time. 
They anticipate the way in which they will behave.
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Create character profiles for 3 characters that will appear in a new crime drama. 
Consider:

• name
• appearance
• attitude and character traits e.g. short tempered
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Think of three settings which would appear in your new crime drama. 
Explain them and how they will reflect the sub-genre and the narrative.

• This is often established from the start and becomes recognisable to audiences. 
This may be a city setting or a rural village. The mise en scène will contain clues to 
the sub-genre.

• Locations within the crime drama will often reflect the genre and will include relevant 
iconography. These may be police stations, post mortem rooms and private houses.

• The setting may also say something about the character of the main protagonists, 
e.g. Sherlock and Watson’s rooms in the BBC’s Sherlock. The hi-tech police offices 
in CSI Miami suggest state-of-the-art police procedures.

• Iconography may include weapons, crime scene tape, plastic gloves, etc.

Setting and iconography

• Dialogue may include subject - specific vocabulary. For example, it could be related 
to police procedures, e.g. scene of the crime, statements, phrases used when 
arresting someone.

• Audio codes can be diegetic and non-diegetic. Signature tunes and music 
used within the crime drama will give clues to the narrative and raise audience 
expectations.

• Some crime dramas experiment with interesting and unusual technical codes. CSI 
Miami has high production values and uses slow-motion, bird’s-eye view shots and 
flashback sequences, Sherlock uses CGI post production effects to suggest what 
Sherlock is thinking as he tries to solve the crime.

• Lighting can suggest the narrative. The lighting in Waking The Dead is low key 
reflecting the ‘dark’ nature of the crimes they are investigating, whilst CSI Miami 
uses high-key lighting to suggest that the criminal cannot hide and that the crime 
will be solved.

• Establishing shots are rapid ways of showing the locations used in the crime drama, 
some of which will be recognisable to audiences.

Technical and audio codes
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CHARACTERS IN CRIME DRAMAS

Annotate these images of characters from crime dramas commenting on the 
following: iconography, clothing, mode of address, expression, gestures, etc.
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• It is a well-established genre. Audiences have expectations that crime dramas 
will have high production values, a strong narrative, a good range of characters, 
etc. Channels can run a new series of a crime drama and know they will have an 
audience for the programme.

• Long-running crime dramas, e.g. New Tricks, establish a loyal audience. This 
programme was scheduled on a Monday evening and brought in the highest figures 
for the BBC for the week.

• They often reflect real-life issues and so are of relevance to the audience.

• Audiences want to watch them as they are escapist and also they can be involved 
with trying to solve the crime along with the detectives.

• They can be produced in a range of formats to try to appeal to an audience. For 
example, as a series, serial, one-off or a two-parter.

• They are easy for channels to market because of the clear genre codes and 
conventions. They often have established stars that have become household names 
and therefore help the marketing of the programme.

• They are usually long – sometimes two hours. This means that a channel can 
ensure that they have an audience for this length of time.

• Channels often create spin-offs of a drama that has been successful as they know 
they will attract an audience. For example, Lewis and Endeavour were both inspired 
by Morse. 

• They are exportable. America is keen to buy British crime dramas. Scandinavian 
crime dramas have proved popular in the UK.

• As it is a popular genre that guarantees audiences, television companies from other 
countries are more likely to co-fund productions of crime dramas because of their 
audience appeal.

• As they have high production values and audience appeal, the BBC can justify the 
licence fee and commercial channels can attract advertisers and sponsors.

WHY ARE TELEVISION CRIME DRAMAS IMPORTANT TO THE 
TELEVISION INDUSTRY?
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Crime drama is one of the earliest television genres. It is a genre that has changed and 
reinvented itself as society and audience expectations have changed. Crime drama is an 
‘umbrella’ genre with many sub-genres:

CRIME DRAMA: FORMATS AND SUB-GENRES

• Traditional crime drama has its roots in the early examples of the genre. Its 
central characters are a small number of detectives who always solve the crime. 
Traditionally, this was their sole aim. The settings and narrative were related to the 
crime and the police station, and the private lives of the detectives rarely featured. 
The modern versions of this sub-genre have developed to include more three-
dimensional characters and evidence of life outside the police station to create 
realism, e.g. Scott & Bailey.

• Detective-led crime dramas focus on one main character or a detective and a 
sidekick, essentially. Often the detective is slightly maverick and does not always do 
things by the book. They tend to be enigmatic and the audience becomes intrigued 
by them and their behaviour.

• Team crime dramas feature a team of detectives, mainly plain-clothed, who deal 
with the crimes. The narratives in this sub-genre tend to extend beyond the crime 
and may include inter-personal relationships. Individual members of the team may 
have particular specialisms, e.g. Cally in CSI Miami is a ballistics expert.

• Forensic crime dramas may interweave with the above sub-genres but the focus 
here is on solving the crime through the collection and analysis of evidence. The 
iconography is usually very hi-tech and it is this, rather than traditional police 
procedures, that is used to solve the crime. Silent Witness is an example of this 
sub-genre.

• Private detectives are investigators working outside of the police, although the 
police will sometimes use them, e.g. Case Histories. These sub-genres have 
produced some memorable characters, e.g. Miss Marple, Jackson Brodie in Case 
Histories and Jessica Fletcher in Murder She Wrote.

Answer the following question which is similar to a type of question that 
may appear on the examination paper in Section A:

How do television crime dramas appeal to audiences? Refer to specific examples 
that you have studied in class.
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SERIES – this is a long-running television programme like a crime drama. Each 
episode of a series has a self-contained storyline and can be watched by a ‘one-
off’ audience. However, it also contains storylines that link one episode to another.

SERIAL – a serial has a set amount of episodes. It is made up of one narrative 
split into episodes, with one episode following directly on from another. An 
audience would have difficulty understanding the middle episode of a serial if they 
had not watched the previous ones.

CLIFFHANGER – this is a narrative device used at the end of an episode of a 
drama where the narrative is left unresolved. This encourages the audience to 
watch the next episode to find out what happened.
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In preparation for the examination you will need to watch a range of television crime 
dramas and analyse them. You will need these examples for the broader questions on 
Section A of the examination paper. Use this grid to help you.

TELEVISION DRAMA

ANALYSING TELEVISION CRIME DRAMA

CONVENTION ANALYSIS/COMMENT

Target audience

Characters

Narrative
(circular, linear; 
techniques and 
codes used)

Setting and 
iconography

Technical and audio 
codes
(remember purpose 
and effect)

Representation
(gender, age, place, 
etc.)
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GLOSSARY OF TECHNICAL TERMS

ACTION CODES: shorthand for advancing the narrative quickly. The 
packing of a suitcase signifies a journey; the placing of a 
gun in its holster suggests action.

APPARENTLY IMPOSSIBLE 
POSITIONS:

the camera often gives the audience a view of the 
narrative from unusual positions, e.g. in the air, from 
behind a wall. Audiences accept this position if the 
narrative is believable.

AUDIO CODES: any sound contained within the text including music, 
dialogue, sound effects and voice-overs.

CLIFFHANGER: a narrative device used at the end of a particular episode 
of a drama where narrative strands are left unresolved. 
The purpose is to encourage the audience to watch the 
next episode.

CLOSED NARRATIVE: where the main strands of the narrative are neatly 
resolved by the end.

CONSTRUCTION: the way in which a media text is put together and the 
effect this will have on how an audience will view it. 
Technical codes, audio codes and editing all contribute to 
the construction of the text.

CONVENTIONS: the repertoire of elements that make a media text part of 
a particular genre, e.g. characters, settings, iconography. 
Luther has an urban setting, there is a main detective 
and a sidekick, the iconography includes police cars, and 
clothing worn by forensic officers.

DIEGETIC SOUND: sound that is naturally part of the scene being viewed and 
therefore can be ‘seen’, e.g. someone starting a car.

ENIGMA: where the amount of information given to the audience 
is controlled in order to capture interest and to raise 
questions about the narrative, e.g. the shadow on the 
wall listening to the conversation.

EQUILIBRIUM: the state of affairs that exists at the beginning of a 
narrative which is then disrupted as the story unfolds.
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FLASHBACKS: used to give the audience additional information. They 
may also involve viewers with a character by showing 
them aspects of the character’s past which contribute to 
their understanding of the narrative.

FLEXI-NARRATIVE: a complex narrative structure with layers of interweaving 
narratives. This technique challenges the audience and 
keeps them watching.

GENRE: the type of media text, for example television crime 
drama. The genre is recognised by its conventions 
which are established over time and so are familiar to 
audiences.

ICONOGRAPHY: the objects, settings and clothing related to a particular 
genre. For example, in a crime drama an audience may 
expect to see scene of crime tape, the inside of a police 
station and police uniforms. 

LINEAR NARRATIVE: where the story is told chronologically from beginning to 
end.

MEDIATE: the way in which a media text is constructed in order to 
contain messages. 

MISE EN SCÈNE: everything that can be perceived within any single shot 
including sets, props, costume, lighting, etc.

NARRATIVE: a sequence of events that builds up a coherent story. 
Camera shots, dialogue and music are part of the 
narrative.

NON-DIEGETIC SOUND: sound that is super-imposed onto the scene and is not 
naturally part of it, e.g. a voice-over, music used to create 
tension.

NON-LINEAR/CIRCULAR 
NARRATIVE:

where the narrative is less straightforward and moves 
backwards and forwards.

FLAGSHIP PROGRAMME: a programme that is important for the channel. This 
may be because it brings in high ratings, commands a 
powerful place in the schedule or is long-running and 
therefore has a loyal audience.
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POINT-OF-VIEW SHOT: the audience sees the action from different points of view, 
e.g. the camera may be the eyes of the murderer or the 
victim.

PRIME TIME: the time when most people watch television and when 
the most popular programmes are scheduled. It is usually 
thought to be between about 7p.m. – 9.30p.m. although 
the main family viewing time is 7p.m. – 8p.m.

PRIVILEGED SPECTATOR 
POSITION: 

the camera places the audience in a superior position 
within the narrative. The audience is shown parts of the 
action that other characters cannot see, e.g. a character 
taking a knife out of his pocket.

RATINGS: published weekly and indicate how many people watched 
a particular programme.

REPRESENTATION: the way in which sections of society, for example, young 
people, women, are presented in media texts. It can 
also refer to the way in which issues and events are 
presented. This is relevant for crime dramas where 
sometimes real life crimes are presented in a fictional 
format.

RESOLUTION: the ending of the story where the main strands of the 
narrative are tied up.

SCHEDULE: the order and time when programmes are shown. 
Schedulers for various channels use a range 
of techniques to try to attract audiences to their 
programmes.

SERIAL: a serial has a set amount of episodes. It is made up 
of one narrative split into episodes, with one episode 
following directly on from another. An audience would 
have difficulty understanding the middle episode of a 
serial if they had not watched the previous ones.

OPEN NARRATIVE: where not all the threads of the story are neatly tied up 
at the end. Some elements are left unresolved to allow 
audiences to imagine what might happen.
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SUB-GENRE: within the overall genre of television crime drama 
there will be groups of programmes that share similar 
conventions, for example detective-led dramas. These 
are sub-genres.

TECHNICAL CODES: the way in which the programme is filmed and the 
technical devices used, e.g. camera shots and angles, 
sound effects, music.

THREE-STRAND 
NARRATIVE:

where three storylines are introduced at the beginning 
and followed through the episode, e.g. as used in 
programmes like New Tricks. The technique helps to 
maintain the interest of the audience.

TWO-PARTERS: where a television drama is scheduled over two nights, 
usually Sunday and Monday. This is to encourage the 
audience to watch that channel for both nights.

USES AND 
GRATIFICATIONS THEORY: 

this theory suggests how active audiences ‘use’ different 
media texts in order to fulfil certain needs and pleasures, 
for example, for entertainment, for information or for 
social interaction.

VOICE-OVER: an audio code and is used to move the action on or to fill 
in missing information. 

WATERSHED: this is after 9p.m. The suggestion is that the programmes 
scheduled after this time will not be suitable for younger 
children. Individual channels have the responsibility for 
deciding which programmes appear before or after the 
watershed.

SERIES: this is a long-running television programme like a crime 
drama. Each episode of a series has a self-contained 
storyline and can be watched by a ‘one-off’ audience. 
However, it also contains storylines that link one episode 
to another.

SPLIT-SCREEN 
NARRATIVES:

a narrative technique often used in television crime 
drama whereby the screen is split into three or four 
sections with different narratives going on in each small 
screen.
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