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Subject: Qualification/Level: Examination Board 

Media Studies A-Level WJEC 
Is this a Linear or Modular A level? Modular (since 2009)  
- In a modular A level, AS examinations at the end of Year 12 are worth 50% of the A level.  
 

We expect students to complete a transition piece of work for each subject between the end of Key Stage 4 and 
the start of Key Stage 5. This is assessed and feedback given to students when they start the courses in 
September. The following challenge(s) are to be completed over the summer break and brought to your first 
lesson.  
 
The Summer Transition ‘CHALLENGE’ To learn 2 new key theorists and their ideas on representation 

1. Media representations and audience response will constitute two key areas of the AS Media course. Read the 
recommended texts: 1 and 2 below, and draw additional input from Richard Dyer’s online essay; The Matter of 
Images – chapter 1-3 and Tessa Perkin’s famous essay, also available online; Rethinking Stereotypes. 

2. Following on from your readings, define the terms representation and mediation in relation to Media Studies. 
Can representation ever be accurate? Prepare a peer presentation on this. Explain your response in detail, 
referring to relevant examples from different forms of the media. 

3. Richard Dyer (1983) suggests the term ‘representation’ has four connotations that we must consider if we are to 
understand the issues involved. What are these connotations? Cite examples from the media to back your 
response. 

4. Using Tessa Perkins’s (1979) famous essay; Rethinking Stereotypes and the recommended sources, outline her 
different ideas on stereotyping. Refer to everyday examples to clearly illustrate your points. 

How the work produced will fit into subsequent work and the specification as a whole. 
During your course you are graded on 4 assessment objectives, to pass you need to show ability to meet all of these. 
AO1: Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates. 
AO2: Apply knowledge and understanding when analysing media products and 
processes, and when evaluating their own practical work, to show how 
meanings and responses are created. 
AO3: Demonstrate the ability to plan and construct media products using 
appropriate technical and creative skills. 
AO4: Demonstrate the ability to undertake, apply and present appropriate research. 
 
Length of time expected to complete the challenge:-  
3-4 hours in addition to reading 
How the work will be assessed and marked:-  

1. In written and verbal work started as soon as college begins 
2. Verbal presentation to class in first lessons back in college 
3. Peer and teacher-marked using AOs relevant to this exam section: 

AO1 – Demonstrate knowledge and understanding of media concepts, contexts 
and critical debates. 
AO4 – Demonstrate the ability to undertake, apply and present appropriate research. 

4. Verbal discussion and peer presentation task  



 
Expectations:  
A-Grade: 
Students will have a consistently effective argument and point of view in their presentation, supported by a confident 
use of Media terminology. The presentation will be structured clearly to guide the listener through the presentation and 
emphasise key or complex ideas. Students will also display evaluative skills when considering the different ways Media 
institutions use representations, mediation and stereotyping, confidently evaluating how they maximise audience 
appeal through this. Sophisticated and perceptive analysis, informed by relevant media theories. 
C-Grade: 
Students will have a clear argument in their presentation, supported by some accurate use of Media terminology. The 
presentation will generally be structured in a way that allows the listener to follow information, covering the key ideas 
behind media representations and audience response to texts. Students will also have a clear understanding of the 
rationale behind media institutions ‘manipulating’ content to audiences, and also appreciate how the media are a 
business enterprise out to make money/profits (the political economy of the media model). Confident use of relevant 
media theories, drawing on different approaches evident. 
E-Grade: 
Students will have an unstructured presentation with no clear argument to guide the reader. Media terminology may be 
used on occasion but not consistently accurately. Ideas may be recalled accurately but there is limited understanding 
and independent thought of how media institutions operate in relation to media representations and audience 
response. The presentation will be narrative rather than explanative, will deal with topics separately and there will be 
limited reference to the source material, and contemporary examples drawn from different forms of the media. 
 
Resources to be used for this work. 
2 x recommended texts by Christine Bell below. 
Understanding Richard Dyer and Tessa Perkins online resources.  
Richard Dyer’s online essay, The Matter of Images as provided by The Department. 
Who to contact if you should require further assistance with the work before the end of term? 
Mr Chatora  (andrew.chatora@thebicesterschool.org.uk) 
What equipment will be needed for the subject? 
Own copies of the first two the recommended texts (listed below); a lever arch file and dividers for organisation of work; 
highlighters and coloured pens for annotations; lined paper/exercise book. 
An external hard drive to store video footage. If you’re able to afford it, it’s handy to have your own camcorder for use in 
digital video production coursework. 
To understand more about this subject at a high level:- 
Have an inquisitive streak and read around online journals/relevant sites in relation to Media Studies as a discipline, 
for instance: – 
Visits/ Media Institutions/ Production houses/ places to see relevant to the course 
The BBC Television Centre 
Channel 4 Studios 
ITV Studios 
The Harry Potter Studios – London 
Pinewood Film Studios 
 

 
Recommended texts for AS Media Course - You will need to buy: 
 
 

1. AS Media Studies: Study and Revision Guide, Christine Bell (edited by Barbara Connell), Illuminate Publishing 
(2013)  

2. Exploring the Media, Second Edition (edited by Barbara Connell) Auteur Publishing (2010) – this covers the 
new AS/A Media specification 

mailto:andrew.chatora@thebicesterschool.org.uk


3. AS Media Studies: The Essential Introduction for WJEC, (2010), Antony Bateman, Peter Bennett, Sarah Casey 
et al 


